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MESSAGE FROM THE CHAIR AND CEO

Entreprises Riel is a community economic development, destination marketing and tourism 
product development agency which promotes the added value of the French language in 
business and tourism in the Riel district within the City of Winnipeg (St. Boniface, St. Norbert 
and St. Vital).  Launched in 1998 as a private, not-for-profit organization, Entreprises Riel 
has become a well-respected source of information, an advisor, a facilitator, an advocate 
and a leader in bilingual business and tourism development initiatives.  Having limited 
resources, Entreprises Riel chooses priority projects on which to concentrate its efforts, many 
of which are undertaken by entering into partnerships with government, private enterprise 
and community organizations.  The leadership provided by Entreprises Riel as a community 
builder is having a significant impact on the district it serves.

Historically, Manitoba has had the benefit of a stable economy mostly due to its diversity and 
the strength of its SME sector. A fairly strong population growth and significant investments 
in public infrastructure has helped Manitoba’s economy in 2015. The provinces real GDP 
grew by 1.6% in 2015, surpassing the national average of 1.1%. Manitoba’s unemployment 
rate remains among the best in the country at 6.1%, again surpassing the national average of 
6.5%. Sustaining a strong economy requires a multi-pronged approach and involves finding 
better ways to create an environment where the private sector has confidence and is willing 
to invest.  Entreprises Riel and Tourisme Riel are proud to have played a decisive role in 
creating opportunities for investment and enhancing the remarkable experiences offered in 
our beautiful city and district.

The year 2015-2016 has been a challenging one. Entreprises Riel prides itself in the fact 
that we generate the vast majority of our operating funds through our own investments, 
which significantly reduces our dependence on government funding. This, however, implies 
a certain amount of risk, not unlike any other business. While many areas have fared very 
well, our real estate investments have slumped considerably but only temporarily. This has 
negatively impacted our bottom line and our ability to undertake riskier projects. We have 
invested and are continuing to invest significant time and resources in an attempt to enhance 
our real estate portfolio and many options have been looked at or are currently in advanced 
planning stages. We realize that sometimes this process can take time. Despite this, we are 
proud of our achievements and the impact of our contribution to the economic success of 
our district and province as a whole. We are aware of the challenges we face but we also 
have a good understanding of our capacity to remedy our current situation and become 
stronger for it. 

This report provides a snapshot of some of our activities in the Riel district.

On behalf of the Board of Directors and staff, we extend our most sincere appreciation to our 
governments and our many community and private sector partners for their continued support, 
resources and guidance in all our endeavors.

Aurèle Foidart,        Normand Gousseau,  
Chair         Chief Executive Office
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Entreprises Riel is a community economic development, destination marketing and 
tourism product development agency which promotes the added value of the French 
language in business and tourism in the Riel district within the City of Winnipeg  
(St. Boniface, St. Norbert and St. Vital).  Launched in 1998 as a private, not-for-profit 
organization, Entreprises Riel has become a well-respected source of information, 
an advisor, a facilitator, an advocate and a leader in bilingual business and tourism 
development initiatives.  Having limited resources, Entreprises Riel chooses priority 
projects on which to concentrate its efforts, many of which are undertaken by entering 
into partnerships with government, private enterprise and community organizations. 

PROMENADE TACHÉ REDEVELOPMENT

The Promenade Taché – which spans from Provencher Boulevard to Despins Street – was 
upgraded through the A.R.C program in the early 80’s and was officially opened by Her 
Majesty the Queen in 1984.  Thirty years later, this area is in poor condition to say the least.  
Most interpretive panels have not been decipherable in over a decade, while others have 
rusted off or have been damaged by snow clearing machinery.  Sidewalks are far narrower 
than the city’s own standards and no consideration has been given to active transportation.  

Entreprises Riel has taken the lead role on this 
project with the support of a group of community 
stakeholders such as the Parish of St. Boniface, 
the Catholic Health Corporation, Rivers West, 
the St. Boniface Museum and the Forks North 
Portage Development Corporation.  One of the 
key factors allowing this project to grow wings is 
a million dollar commitment from the Winnipeg 
Foundation to assist with the construction of 
a tree-top lookout which is considered non-
traditional public infrastructure. Conceptual plans 
have been finalized, geo-technical work has 
been undertaken to monitor riverbank stability 
and a submission was made for the 2015-16 City 
of Winnipeg capital budget. Unfortunately, this 
item was not retained during the capital budget 
review but was identified to make next year’s list. 
In the meantime, we continue to solicit financial 
support from other levels of government for this 
project which is being viewed as an important 
Canada 150th legacy initiative. 

ABOUT  

ENTREPRISES RIEL
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FORMER CANADA 
PACKERS SITE

Entreprises Riel has worked with 
the former owner of this site for 
many years and focused mainly on 
commercial, hotel and sporting facility 
concepts. For a variety of reasons, 
these concepts have not materialized. 
Over the last year, our focus changed 
to assisting the owner with divesting 
himself of the property and guiding 
the eventual new owner in such a way 
that the appropriate development 
would finally materialize. While the 
spade has not yet hit the ground, 
we are encouraged by the fact that 
the land has now been transferred 
to a developer who has proposed 
a mixed-use development that 
could include some light industrial, 
commercial and housing.

POINTE HÉBERT HOUSING DEVELOPMENT

After working for many years as an advocate for this development with the city, community 
and more recently, the developer Qualico Communities, Pointe Hébert housing 
development is now approximately 75% complete. 

Pointe Hébert is bordered on two sides by 
the Red River and was a sparsely populated 
and seemingly forgotten neighborhood. 
This enclave was plagued by decades of 
uncertainty while the City of Winnipeg 
contemplated its development options which 
included expanding a park and a transit 
corridor. Homes were not allowed to be 
upgraded nor rebuilt. Entreprises Riel played 
an important role in community consultations 
and advocacy for this new infill development. 

Qualico Communities completed all of the 
infrastructure work and have been working 
with three of Winnipeg’s most prominent 
custom home builders:  Hearth, KDR and Maric 
Homes, to construct new custom-built homes 

in this community in a variety of architectural 
styles, ranging from traditional to modern. 
After many years of involvement on this file, we 
are very pleased to have achieved our goal and 
that the project is contributing to our home 
ownership and densification strategy. We are 
now consulting with Sunstone Developments 
on a newly proposed mixed-use multi-family 
development on a vacant 1 acre waterfront 
parcel of land at 825 Taché. 
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ESPLANADE RIEL – TRAM KIOSKS

Entreprises Riel continues to operate three distinct kiosks on the east landing of the 
Esplanade Riel pedestrian bridge. Launched in 2009 to serve as a gateway into old St. 
Boniface, the kiosks were designed to be reminiscent of the first rail trolley which moved 
across Provencher Bridge over 100 years ago.

Kiosk #1 - Tourism Information:  This kiosk has 
a mandate to encourage visitors to explore all 
the attractions and services that St. Boniface 
has to offer. Summer staff from our tourism 
bureau had a very busy start of the 2015 
season when an impressive number of visitors 
from abroad descended upon the city for 
the FIFA Women’s Soccer World Cup. The 
numbers were up overall.

Kiosk #2 - A Taste of Old St. B:  For the 
summer season of 2015, chocolatier 
Constance Menzies launched Délices Glacés/
Frozen Treats – offering house-made frozen 
treats and tempting visitors to continue their 
stroll along the Boulevard to discover 

other unique St. B attractions including, of 
course, a quaint little shop called Chocolatier 
Constance Popp. For the 2016 season, Ms. 
Menzies paired up with another St. Boniface 
gem, La Belle baguette and Alix Loiselle, to 
tempt us into St. Boniface.

Kiosk #3 - Entrepreneurship Practicum:  
Partnering with the Université de 
Saint-Boniface and the CDEM’s  Été en affaires 
program, Entreprises Riel offers this kiosk to 
young entrepreneurs enrolled in Business at 
the USB. The idea is to allow the students 
an opportunity to test their best business 
idea with limited risk. It provides them with 
a hands-on opportunity to put what they’ve 
learned in the classroom into practice.

PLANNED  
DEVELOPMENT OVERLAY 

Since early 2013 Entreprises Riel has advocated 
for a review of the Planned Development 
Overlay (PDO) for Provencher Boulevard. In 
2014, triggered by a Boulevard property owner 
who was permitted to erect a sign that was 
grossly contrary to the PDO, we started working 
with the Provencher Business Improvement 
Zone and the City of Winnipeg to consider the 
implications of revising the current PDO and 
the North St-Boniface Secondary Plan. A PDO 
establishes guidelines to permit a creative mix of 
uses, flexibility in design standards and it often 
promotes a mix of residential and commercial 
business activities within the same project area 
to encourage walkability and pedestrian activity. 
This tool will help guide and shape the future of 
the Boulevard in a way that is consistent with the 
community vision. Consultations by the City of 
Winnipeg were undertaken in the spring of 2016 
and a report is expected to be tabled in the fall. 
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ST. NORBERT FARMERS  
MARKET WASHROOM  
FACILITIES DEVELOPMENT

As part of our ongoing commitment to help the 
Market achieve their vision under the Vision 20/20 
strategic development plan, Entreprises Riel is 
assisting the cooperative with plan developments 
and financial administration of the project. 

The latest addition to the site has been the 
construction of permanent washroom facilities  
for vendors and patrons.  
 
The facility was officially opened  
October 24, 2015.

Tabled in 2011, undertaking the Vision 20/20 
framework plan was made possible through the 
support Entreprises Riel was able to secure from 
the Province of Manitoba (MAFRI).

ST. NORBERT MAIN STREET BEAUTIFICATION

Entreprises Riel has long understood that 
the community of St. Norbert is the official 
southern gateway to the provincial capital city. 
St Norbert is a gem – steeped in French and 
Métis history, arguably Manitoba’s birthplace, 
a quiet residential community and bustling 
business area with one of Canada’s best 
farmers’ markets. Yet, its main street, the front 
entrance to our city, was not a reflection of 
this and not so inviting. Working alongside 
the community, we focused significant energy 
in investing and beautifying the street. This 
has stimulated millions in investments from 
the private sector. It helped encourage the 
establishment of a new Business Improvement 
Zone as a means to sustain this progress. 

Working with the St. Norbert Business 
Improvement Zone, Entreprises Riel 
coordinated the latest investment in the 
vision which saw the addition of decorative 
pedestrian lighting, aluminum banners, and 
large hanging flower pots to be in full bloom 
next summer.
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PARC CHARETTE PARK

A lonely piece of riverside property in 
St. Norbert, former site of the Charette 
House, was being threatened by 
development. Baptiste Charette, a Freeman, 
built the log structure in the early 1800’s and 
it was considered the “halfway house” by 
early settlers who travelled between the Red 
River Settlement and Scratching River (now 
Morris, Manitoba). Working with the Fort 
Garry Historical Society, the community and 
Councilor Janice Lukes, it was recommended 
that this land be reserved to commemorate 
this early Métis history. The park was 
inaugurated in June 2016 in the presence of 
American and local descendants. 

BILINGUAL SERVICES THREATENED

In June of 2015, Entreprises Riel was made 
aware of Canada Post’s intention to close 
the St. Norbert Post Office in favor of a small 
counter with no garantees of services in 
French. This was seen as an insult to all those, 
including Entreprises Riel, who have been 
working to highlight the rich French and Métis 
history of the area. 

This is where Louis Riel asked his confidant, 
Father Noel Ritchot, to help negotiate 

Manitoba’s entry into the confederation. In 
1869, this is where Louis Riel supporters halted 
the advancement of the Canadian government 
surveyers by erecting a 3-foot wooden fence. 
Yet Canada Post considered having bilingual 
services offered in this community to be 
unnecessary. Entreprises Riel initiated a process 
with the community and the Société franco-
manitobaine to reverse this decision so as to 
protect important bilingual services in the area. 
The results were successful.
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ALLURE CONDOMINIUMS – 
ST. NORBERT

As most development projects, the Allure 
Condominium development has been in 
the works for a couple of years. Having 
now completed phase one of this 73-unit 
project, 40 units are now occupied and phase 
two is well on its way. The investments in 
this community are impressive and every 
developer will point back to the foundation 
that Entreprises Riel had put in place through 
a significant main street revitalization project 
back in 2008, as well as the guidance 
provided by the Planned Development 
Overlay, also initiated by Entreprises Riel, that 
defined how the community would grow. 

PROVENCHER  
DEVELOPMENT

Entreprises Riel has continued to advocate and 
invest in the long term vision for Provencher 
Boulevard. Having accomplished a successful 
land assembly on this street that spurred a high 
density development in the past, we continued 
our work on a second assembly as a means 
to properly guide development.  This is not a 
short term process nor is it an inexpensive one 
for our organization, but it is felt that it is the 
best way to influence the future of the strip. 
Over the years, we have acquired 5 properties 
fronting the Boulevard and have been working 
with investors and developers to find the right 
project that will provide much needed density 
and diversity to the offering on Provencher. Our 
work with the Planned Development Overlay 
may also encourage investments on this and 
other vacant or underdeveloped sites. TERRACE BOISJOLI –  

ST. NORBERT

Entreprises Riel has worked with the 
developers and their architects to help guide 
this latest rental apartment development 
in the community. The project will replace 
single family homes which are at the end of 
their life cycle. Conforming to the Planned 
Development Overlay of the area, the 
developers are proposing 40 apartments –  
one and two bedroom – with a main floor retail 
shop fronting on Pembina. The architects’ 
design is a “nouveau parisien” style that 
interprets the traditional mansard roof in a very 
modern way. Construction is planned for late 
2016 or early 2017. 

BIJOU CONDOMINIUMS – 
ST. NORBERT

Still under review, this proposed riverfront 
development would add another 40 to 50 
housing units to the growing community 
of St. Norbert. We are in conversation with 
the developer and the City of Winnipeg 
and will continue our work to make sure the 
development is appropriate for  
the community.
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OLD ST-BONIFACE FIRE HALL #1

After advocating and bringing investors to 
the table for a successful reuse of this very 
important heritage building, Entreprises Riel 
is looking to the community for guidance. As 
reported in past reports, we had proposed a 
project where Hostelling International would 
repurpose the building as a youth hostel. 
The organization has had internal challenges, 
forcing them to abandon the project thus 
leaving the fate of the fire hall with City of 
Winnipeg officials and politicians. The Riel 
district as a whole – but Old St. Boniface in 
particular – has an incredible wealth of built 
heritage. These structures tell a story that a 
simple sign or plaque cannot fully interpret.  
These buildings – fire hall, City Hall, police 

station, jail and court house were the nucleus 
of the former City of St. Boniface. It would be 
an extremely regrettable loss to have these 
iconic structures fall in disrepair through 
neglect, or repurposed in a way that does not 
honor their past. 

Entreprises Riel has formally asked the City of 
Winnipeg to halt a process that would simply 
put the fire hall up for sale to the highest 
bidder, causing a chain reaction that we fear 
would have highly regrettable and irreversible 
consequences for the area. Going forward, we 
will continue to advocate for this important 
piece of St. Boniface heritage. 
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Role and Mandate of Tourisme Riel
Developing bilingual tourism products and services, as well as promoting various 
attractions, historic sites, tourist activities and services in the Riel district as well as 
contributing to tourism in Winnipeg and Manitoba – this best describes Tourisme Riel’s 
purpose. Tourisme Riel operates a year-round Visitor Information Centre in St. Boniface. 
Two additional tourist information centers operate over the summer months, one at the  
St. Norbert Heritage Park, offering tourist information as well as guided tours of the park. 
The second information center is located on Esplanade Riel.

ENTREPRISES RIEL’S TOURISM DIVISION

PREFACE

Tourism is a $1.52 billion industry in Manitoba 
and represents 2.8% of the province’s GDP 
and some 10.6 million visitors to Manitoba 
(2012 figures –Travel Manitoba). This is big 
business and Tourisme Riel has done its part in 
attracting, retaining and wooing tourists to the 
district and far beyond. The year 2015-2016 
has seen important staff restructuring, a higher 
participation among industry members and a 
heightened awareness of the importance of 
tourism among the private industry, educators 
and the general community. We were called 
upon to service the many media requests 
for information and for familiarization tours 
(Go Media, etc.), a clear indication that the 
Francophone product is of interest to the 
mass media and community.  While there 
is still a lot to be achieved, we are pleased 
with the overall progress of our work that is 
recognized by the industry, members and 
other organizations. 

TOURISME RIEL
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TOURISM TRAINING  
AND CAPACITY BUILDING

Riel Ambassador Program

Tourisme Riel continues to run an Ambassador 
Program to better serve the community and more 
specifically the tourism sector. This program has 
created a network of volunteers who are well 
versed in the history of the community, the area 
attractions and are willing to give of their time 
to offer a positive experience to visitors. This 
program is particularly important off season when 
our summer employees return to school in the 
fall. This corps of volunteers greatly contributes 
to the success of special events and offers many 
hours of volunteering in the community. Over the 
past year, the Riel Ambassadors have offered their 
services at the following events:

• Canada Day

• St. Jean Baptiste Day

• Culture Days

• Folklorama

• Christmas Market

• Radiothon (new)

• Mercredi en musique (Wednesday lunch 
concerts in the Jardin de sculptures) 

• Nuit de_Art

• Nuit blanche

A new recruitment process was launched in the 
spring of 2015 and resulted in increasing the 
amount of our ambassadors to 24.

Tourisme Riel’s Tourist Information Centres

In addition to providing information regarding 
Winnipeg’s Francophone areas (St. Boniface, 
St. Norbert and St. Vital), Tourisme Riel 
staff continue to manage a toll-free tourist 
information line as well as man the three 
information centers, providing information 
regarding all 17 bilingual municipalities in the 
province, as well as providing mail-out and 
information gathering services as a follow-up 
to these enquiries. Tourism activity in the area 
remains steady. In 2015-2016, Tourisme Riel 
greeted 6,588 visitors, compared to 5,827 
the previous year. Not counting the special 
events, conservative estimates show that 
tourists having received information services 
would typically extend their stay one extra day, 
meaning Tourisme Riel would have contributed 
to an increase in tourism spending in Manitoba 
by approximately $909,144 over the 2015-
2016 season. An additional 19,618 people 
participated in various events as compared to 
3,412 in 2014. A large part of this was with the 
coordinated effort of Tourisme Riel to create 

a destination for Canada Day in St. Boniface, 
as well as events such as Doors Open and 
Culture Days which attract people to the area 
through enhanced programming. By using 
a very conservative number for spending 
for special events, we estimate that this 
contributes an additional $490,450 to the  
local economy. 

Group visits represented just over 800 
people, compared to 1,237 people in the 
previous year, either in school groups, 
corporate groups or others. GPS tours and 
the St. Boniface Walking Tours continue to be 
popular among all groups.

In addition, in March 2016, Tourisme Riel 
worked with Immigration Canada to host 
several tours for new Immigrants and the 
general public. This brought a new clientele 
of immigrants and provided an overview of 
the area, its history, and services. 53 people 
participated in this tour program. 
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Marketing Campaign / Promotion

For a sixth consecutive year, Tourisme Riel has 
brought together the local area attractions 
and businesses to collaborate in a destination 
marketing campaign. This support helped us 
leverage the limited resources we had and 
put forth a successful marketing campaign. 
Particular attention was focused on the visibility 
and use of the new Saint-Boniface trademark/
logo, which was incorporated into all our 
marketing materials (maps, brochures, etc.).

This year’s campaign focused on a series of 
ads in the Tourism Winnipeg Events Guide, the 
National Geographic publication, the Quebec 
and Montreal RV shows, web ads, social media, 
the St. Boniface brochure, tour cards and 
special promotions. Special attention was put 
on increasing our visibility on all social media 
including Facebook, Instagram, Pinterest and 
Twitter, with weekend postings. Ads and articles 
were also featured in the Local Fare Magazine. 

A feature ad in Ciao Magazine highlighted 
the chef/owners of St. Boniface restaurants, 
through a co-op program. A special photo 
shoot featured several prominent St. Boniface 
chef-owners and their restaurants. 

Web Site

We continue to update the bilingual Tourisme 
Riel web site which includes information 
on all Riel area attractions, programs and 
packages. The site allows us to post the latest 
information, photos and announcements, 
ensuring the relevance, quality and 
effectiveness of the site and ultimately 
increased visitations. The number of visitors 
to the site for the 2015-2016 fiscal year was 
13,744, with the majority being first time 
visitors. This represents an increase of 13% 
over the previous year. 

Social Media

Tourisme Riel’s jump on the social media 
bandwagon has allowed us to have regular 
contact with clients and the general public. It 
also allows for real-time sharing of information 
with the general public and partners. Tourisme 
Riel has 404 Twitter followers and over 350 
Facebook “likes”.

Cross Winnipeg’s iconic Esplanade Riel into culture, arts, culinary treasures and Joie de Vivre!

www.tourismeriel.com (204) 233-8343

SaintBoniface
C U L T U R E ~ H E R I T A G E ~ T R A D I T I O N

MORE THAN JUST HISTORY

BEAUJENA REYNOLDS
Beaujena’s French Table
302 Hamel Ave.
beaujenas.com

Defining cooking as a creative 
crime of passion, Beaujena 
and husband Randy serve a 
seven-course surprise dinner 
with a new menu each month. 
Their love of and affinity for 
good French food, combined 
with their creativity ensures  
a pleasant surprise.

Saint Boniface, Winnipeg’s French quarter, 
is home to a vibrant community with roots 
grounded in history, perseverance and ‘joie de 
vivre’. Located across the river from downtown 
Winnipeg, this historic area of the city is teeming 
with architectural gems, attractions, art galleries, 
boutiques and a certain ‘je-ne-sais-quoi’ which has 
attracted restaurateurs and an array of dining 
experiences. Meet the owners who have put their 
own flair into some of the area’s best restaurants.   
BON APPÉTIT!   

JENNIFER MCMURRAY
Stella's
340 Provencher Blvd.
stellas.ca

Jenn, General Manager 
for Stella's, will operate its 
newest location at the Centre 
culturel franco-manitobain. 
Known for its simple, healthy, 
inspired offerings and 
friendly service, Stella's is 
a welcome addition to the 
Saint Boniface culinary scene. 

LINDA LOVE
Le Resto Gare and Train Bar
630 Des Meurons St.
restogare.com

Following in the footsteps of 
her family who have operated 
French restaurants for 34 
years, Linda owns the most 
historic restaurant, located 
in Saint Boniface’s old train 
station, combining authentic 
French bistro food with a very 
unique setting, including  
a dining car!

MELISSA HRYB
Marion Street Eatery
393 Marion St. 
marionstreeteatery.com

Chef and part-owner Melissa 
works alongside owner Laneil 
Smith to deliver their concept:  
good food made simple—all 
the flavour and tender care 
with a little less fuss. This 
locally owned eatery in the 
heart of Saint Boniface serves 
up quality comfort foods in 
cozy surroundings.  

RAY BEAUDRY
Le Garage 
166 Provencher Blvd
garagecafe.ca

Ray, a Saint Boniface native, 
opened Le Garage in 2008  
and it became the area  
meeting place for people of 
all ages, offering food, drinks, 
games on the big screen and 
nightly entertainment. With 
its diversity and appeal, you’ll 
never know who’ll walk in!  

SHAWN BRANDSON
Promenade Café and Wine
130-C Provencher Blvd. 
promenadebistro.com

With 29 years in the industry, 
Shawn’s fondness of the area 
enticed him to set up at the 
foot of Esplanade Riel in 2011. 
A popular dining destination 
for breakfast, lunch and dinner, 
it offers made-from-scratch 
comfort food enhanced with 
Shawn’s passion for wine and 
fine dining. 

SHEA RITCHIE
Chaise Café and Lounge
271 Provencher Blvd.
chaisecafe.ca

Shea realized his dream when 
he opened Chaise Café on 
Provencher, recognizing the 
culture and beauty of the 
area. Offering Italian-inspired 
family-style prix fixe dining and 
catering to groups has been the 
identifying trait of his restaurant. 
Shea thrives from the feedback 
from happy customers.

ROGER LEBLEU
Lovey's BBQ 
208 Marion St.
loveysbbq.ca

A native of Saint Boniface, 
Roger opened Lovey’s seven 
years ago on Marion Street. 
Using only the best and 
freshest cuts of meat, Roger 
does it up southern style, 
and loves interacting with his 
clients. It is the destination for 
Southern BBQ.  

FERN KIROUAC
In Ferno's Bistro
312 Des Meurons St.
infernosbistro.com

Learning from his father, 
Fern shares his great passion 
for French food with his 
customers through his 
revolving daily specials and 
commitment to the dining 
experience. As one of the 
original chef/owners of the 
industry, you can say Fern  
is an industry trend-setter.

SaintBoniface

AVE DINZEY
Purple Hibiscus
171 Dumoulin St.
purplehibiscus.ca

Chef-owner of Purple 
Hibiscus, Ave runs all levels  
of her restaurant. With 
guidance from various chefs, 
she opened shop in Saint 
Boniface and fell in love 
with the area. True to her 
Trinidadian roots, all meals 
offer a diversity of flavors, 
even by Caribbean standards. 
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Trade Shows

Tourisme Riel promotes the various area 
attractions at teachers’ conferences (SAG, 
Canadian Parents for French, etc.) to promote 
the various school programs in the Riel district. 
As a member of Team Winnipeg, Tourisme Riel 
promotes the area’s off-site facilities for groups 
and the fact that Winnipeg has the ability to 
offer bilingual services to national conferences.

Because the Ontario and Quebec Francophone 
markets are key markets for our area, Tourisme 
Riel participated in the Montreal and Ottawa 
RV Shows, in March 2015 and again in February 
2015 (Montreal) which together attracted over 
50,000 visitors annually.  Tourisme Riel played 
a key role in the coordination of elements 
for the 2015 shows, with draws and prizes 
to encourage the gathering of names for a 
database. There is a clear increase in visitation 
from the Quebec market, which is in direct 
correlation with these shows.   

St. Boniface Brochure

The new St. Boniface Brochure is a huge 
success and is a useful tool in showcasing all 
that is offered in the area. A second printing is 
planned for 2016. 

Media Coverage

Tourisme Riel works with local, national and 
international media, either directly or through 
our tourism partners, to facilitate media tours, 
provide information, arrange for interviews 
and viewings and offer guide services. 
Although difficult to capture all resulting 
coverage, we can say with confidence that 
these efforts have resulted in a minimum 
of $200,000 in media coverage for the Riel 
district, which represents some 20 articles. 
Media who specifically concentrated on  
Winnipeg’s Francophone culture and history 
include:  Canada Geographica, Bel Äge 
Magazine (Québec), Bein Sports (Australia), 
Western Living Magazine (Vancouver), Le 
Devoir (Montreal), and Tuqueetcanoe.co.

Other Promotional Activities

2015 FAM tour- As a new initiative, Tourisme 
Riel hosted the first St. Boniface FAM 
tour for media writers, bloggers, industry 
people and government staff and officials.   
Area restaurants were matched with local 
attractions so that we could showcase the 
history, attractions and services. The FAM was 
a huge success, with over 40 participants. 
There were 95 tweets using the hashtag 
#ExploreStB! and 37 images were posted on 
Instagram with the hashtag #ExploreStB! – 
great results for a half-day event.  
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PROGRAMS AND EVENTS

Geocaching and GPS Adventures

Tourisme Riel continues to develop products that provide visitors with unique and 
entertaining experiences. Six geocaches have been maintained in the area. There were 1,265 
logged visits for the Riel caches. New caches were developed over the summer of 2015.  

Over the 2015-2016 season, Tourisme Riel 
coordinated 24 GPS adventure group tours for 
a total of 746 participants. The fact that there 
are many schools coming back is indicative 
that this product is valuable and responds well 
to their curriculum needs.

The new Geo-route was launched in 
St. Norbert and continues to be perfected to 
offer walking tours of this historic area. Rack 
cards were developed and distributed in key 
tourism sites.     

Riel Passport  

Tourisme Riel continues to offer this valued 
program which provides visitors with terrific 
value when they visit a number of local area 
attractions. The passport was redeveloped to 
better meet visitors’ needs.  It is sold at our 
information centers and at several of the local 
area attractions, including the Arrowhead 
Campground in Île-des-Chênes. As this is a 
trackable promotion, we know for a fact that 
it has succeeded in extending visitors’ stay 
in the area by 2 to 4 days. The Riel Passport 
offers discount admissions to all Riel attractions, 
encouraging the holder to include many of them 
in their stay. Fifty-eight (58) Passports were sold 
in 2015, an increase of 21% over the previous 
year. Seventy-two percent (72%) of purchasers 
were from Québec.

The Loop / La boucle

Tourisme Riel continues to work with 
Tourism Winnipeg in the development and 
maintenance of The Loop / La Boucle, a  
self-guided walk through the downtown and  
St. Boniface areas. The brochure, which 
promotes a 3.5 hour walk highlighting areas 
of interest along the way, was published in 
French and in English and is distributed in the 
hotels and information centers, promoting 
Winnipeg as a walkable city.
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33. Millennium Library
34. Millennium Square
35. St. Mary’s Cathedral
36. RBC Convention Centre Winnipeg
37. Manitoba Hydro Place
38. Canada’s Royal Winnipeg Ballet
39. The Bay
40. Winnipeg Art Gallery (WAG) 
41. Archives of Manitoba
42. Vaughan Street Jail
43. Memorial Park
44. The Legislative Building
45. The Legislative Gardens
46. Dalnavert Museum
47. The Fort Garry Hotel, Spa & Conference Centre
48. Upper Fort Garry Gate
49. Union Station

OTHER AREAS TO NOTE:

A. Saint-Boniface Museum
B. Gabrielle Roy House
C. Fort Gibraltar
D. The Marlborough Hotel
E. Burton Cummings Theatre
F. Central Park
G. Portage Place
H. Law Courts
I. Lieutenant Governor’s House

17. Royal Manitoba Theatre Centre 
18. Pantages Playhouse Theatre
19. Centennial Concert Hall
20. The Manitoba Museum
21. City Hall
22. Chinese Cultural Centre
23. Red River College Campus
24. Union Bank Tower
25. Old Market Square & The Cube
26. Ashdown Store
27. Albert and McDermot
28. Portage and Main & The Bank of Montreal
29. Tourism Winnipeg
30. MTS Centre
31. The Metropolitan Theatre (The Met)
32. Holy Trinity Anglican Church

1. The Forks
2. Esplanade Riel
3. Louis Riel’s Tombstone
4. St. Boniface Cathedral 
5. Archbishop’s House
6. St. Boniface University 
7. Provencher School
8. St. Joseph Academy
9. Provencher Park
10. St. Boniface City Hall & Sculpture Gardens
11. Joseph Royal Park 
12. Canadian Museum for Human Rights
13. Shaw Park
14. Stephen Juba Park
15. Selkirk Settlers Statue
16. James Avenue Pumping Station

Esplanade Riel: Jerry Grajewski

Fort Gibraltar: Dan Harper
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Guided Walking Tours

Tourisme Riel continues to offer bilingual 
guided walking tours of St. Boniface which 
highlight its many attractions.  The tours 
are offered twice daily, from late May to 
September and on request during the rest of 
the year.  Tourisme Riel also continues to offer 
walking tours to the VIA Rail clients during 
the Winnipeg stopover.  In 2015-2016, 121 
guided tours were presented, an increase over 
the 113 offered in 2014-2015.

Busking on the Esplanade  
Riel Footbridge

In 2015, Tourisme Riel continued to 
coordinate a busking program on the 
Esplanade Riel footbridge, with additional 
focus on Canada Day and Culture Days. An 
invitation was sent to over 100 others, with 
the priority given to Francophone or language 
neutral artists.  

Doors Open Winnipeg

This is the tenth consecutive year that 
Tourisme Riel and area attractions participate 
in the Doors Open Winnipeg event.  Hundreds 
of visitors came through the following area 
attractions:  St. Boniface Cathedral, Fort 
Gibraltar, Maison Gabrielle-Roy, St. Boniface 
Museum, Old City Hall in St. Boniface, 
Précieux-Sang Church and the Royal Canadian 
Mint.  Tourisme Riel greeted 256 visitors for 
guided tours of the Old St. Boniface City Hall 
over the two days. 

Canada Day

Tourisme Riel oversees the grant application 
process for Canada Day celebrations on 
behalf of the following St. Boniface partners:  
Fort Gibraltar, Maison Gabrielle-Roy,  
St. Boniface Museum, St. Boniface Cathedral 
and Provencher Boulevard BIZ. The goal is 
to create a destination for those wanting to 
celebrate Canada Day en français. Tourisme 
Riel provided resources accordingly, ensured 
the publicity and signage, arranged for a 
shuttle service between sites and coordinated 
entertainment and giveaways on the 
Esplanade Riel footbridge. Approximately 
3,000 people visited the sites in St. Boniface. 
Over 18,000 people crossed Esplanade Riel 
during the day and lined the east bank of the 
Red River to view the fireworks. St. Boniface 
hosted an evening beer garden and the 
Esplanade Riel kiosks remained open until the 
end of the fireworks.

Jane’s Walk

Tourisme Riel participated in our second 
Jane’s Walk in June 2015, offering a tour of  
St. Boniface. Forty-two people took in the 
walk, which was a great success. The majority 
were visiting St. Boniface for the first time. 

Merchandising

Tourisme Riel offers an array of St. Boniface 
related merchandise (t-shirts, scarves, 
postcards, hats, pins, key chains and books).  
These souvenirs are available through our 
information desks, our office and local  
area attractions.
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Partnerships and Alliances

Entreprises Riel and Tourisme Riel work in 
partnership with the tourism agencies and 
other tourism partners to ensure a link to 
our services and the value added benefit of 
bilingualism.  Such partnerships include:

• Working committee with Tourism Winnipeg, 
the Forks Market and the Canadian Museum 
for Human Rights to promote the cluster of 
activities and attractions in the area.

• The inclusion of St. Boniface in French 
Churchill departures as an extra-day program.

• The publication of a bilingual international 
lure brochure by Tourism Winnipeg for the  
Francophone market.

• Representation on the Travel Manitoba and 
Tourism Winnipeg boards of directors.

• Member of the St. Boniface Chamber of 
Commerce 

• Member of the Tourism Advocacy 
Committee, MB Chamber of Commerce

Repositioning Of The Francophone 
Cultural Tourism Product

One of our most successful projects was the 
coordination and delivery of a Best Practices 
Trip to Louisiana for members of Travel 
Manitoba and the Department of Culture, 
Heritage, Sport and Consumer Protection 
(now the Department of Sport, Culture and 
Heritage). The result of this trip was a better 
understanding of the value of bilingualism in 
tourism and Manitoba’s potential to attract 
the Francophone market. The follow-up to 
this trip has given Entreprises Riel / Tourisme 
Riel the mandate to develop a new narrative 
for Manitoba’s Francophone community and 
lead the community in repositioning cultural 
tourism. This will provide Travel Manitoba 
with the necessary tools to better promote 
Francophone tourism. We are very happy with 
the result of this trip and committed to playing 
a lead role in moving it forward. Although 
excited about the possibilities, we know it is 
requiring a considerable amount of work, time 
and financial resources. 

Les États généraux de la  
francophonie manitobaine  
(The State of Francophone  
Community Process) 

The Société franco-manitobaine began the 
process of a State of the Francophonie in 2015, 
with consultations and focus groups in the form 
of Coffee Meetings, information gatherings, 
and Video Conferencing with all members 
of the community. More than 1,500 people 
participated in these gatherings. Tourisme Riel 
organized one such event with the tourism 
players in the district to ensure that tourism 
had a voice in the development of the plan 
going forward for the Francophone community. 
Entreprises Riel also organized a focus group 
with its board members to ensure that the 
economy component was also represented. 
The process continues, with the first report 
having been tabled in June 2016 and the final 
plan of action to come in the next months. This 
bodes well with our present review of cultural 
tourism in the Francophone community. 

Familiarization and Media  
Tours (Fam) 

Tourisme Riel works in partnership with 
Tourism Winnipeg and Travel Manitoba to 
host familiarization tours to tour operators 
and the national and international media. 
Editorials offer great value in terms of 
promoting the Riel district to visitors. In 
fact, over the last year, the district has 
benefited from publications and additions 
to promotional web sites which represent 
hundreds of thousands of dollars in 
promotional value.  

In addition, we work with local media to 
ensure coverage of events and activities in 
the Riel district by providing interviews or 
directing to proper channels. This helps in 
obtaining additional media coverage for 
activities, events and issues in the region. 
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CONCLUSION

While we were faced with a few challenges 
over the year, we are quite pleased with the 
continued progress made in most areas.  
New development investments have remained 
strong throughout the district and tourism 
numbers stayed relatively stable with progress 
made on the delivery of innovative services 
and an improved visitor experience. Through 
continued support from our many partners, 
we have been able to maintain strong 
growth momentum in the Riel district. With 
these efforts, we will continue to be a strong 
economic generator for our area and the 
Province as a whole.
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